
Marketing Specialist  
Location: Remote​
Employment Type: Full-time​
Compensation: Competitive salary (based on experience, skills and home location) 

 

About Summer Springboard and Terra Education 
At Summer Springboard, our mission is to help middle school and high school students discover 
their passions, build self-awareness, and make informed decisions about their future academic 
and career paths. Through hands-on academic courses, leadership workshops and immersive 
college experiences, SSB empowers students to define their personal vision for success. 

Terra Education is the parent company of Summer Springboard, with several leading 
experiential education and travel brands in addition to SSB, including but not limited to: 

●​ Global Leadership Adventures: Service-learning programs abroad for teens. 
●​ Beyond Sports: International sports tours and leadership programs. 
●​ Discover Corps: Authentic travel experiences in unique overseas destinations.​

 

We are always aiming to create memorable experiences for our participants, and we’re looking 
for an energetic and versatile Marketing Specialist to help support our growing portfolio of 
marketing projects, while also supporting general day-to-day marketing tasks. 

 

About the Role 
This position is the perfect fit for a candidate who combines practical marketing skills with 
creative vision and a collaborative approach.  

The ideal candidate for this role will also be comfortable with a flexible and diverse array of 
marketing projects. While this new role is designed primarily to support the Summer 
Springboard segment of our business, the selected candidate will likely contribute to other 
special marketing projects across Terra Education’s portfolio of brands as well. 

We’re looking for a proactive, detail-oriented and experienced marketing professional who can: 

●​ Champion and confidently execute our brand positioning and marketing funnel strategy 



●​ Create compelling marketing campaigns and high-impact creative collateral 
●​ Produce exceptional marketing content and resources across multiple channels 
●​ Take ownership of day-to-day marketing initiatives with accuracy and attention to detail 
●​ Partner with Admissions and Programs Teams to showcase our offerings in the strongest 

possible light 
●​ Support broader Terra Education Marketing initiatives and special projects as needed to 

drive impact and results​
 

The candidate hired for this role will work in close collaboration with the two Marketing 
Leads at Summer Springboard, as well as the wider Terra Marketing Team that provides 
marketing services to the company. 

The selected candidate will report directly to the VP of Operations, Summer Springboard as well 
as the Executive Director of Marketing, Terra Education. 

This role is fully remote, but you will need to be able to attend a Summer Springboard program 
on campus for two weeks during the summer to be familiar with our products and services. 
Additionally, you will be expected to travel to one or more annual training sessions. 

 

Responsibilities 
Marketing Strategy & Implementation (40%) 

●​ Own and execute key components of Summer Springboard’s marketing strategy, 
translating enrollment goals, audience insights and brand priorities into thoughtful, 
high-impact marketing initiatives. 

●​ Partner with our Marketing Leads and cross-functional Marketing Team to evaluate our 
marketing funnel, identify opportunities for improvement and bring new ideas to life. 

●​ Plan and execute integrated marketing campaigns across the student journey, from 
brand awareness and lead generation to lead nurturing and enrollment. 

●​ Analyze campaign performance, market trends and audience behavior to continuously 
refine messaging, tactics and channel strategy. 

●​ Review historical marketing performance and year-over-year initiatives to identify what is 
working, what needs to evolve and where new opportunities exist. 

●​ Collaborate closely with Admissions and Programs to ensure our marketing accurately 
reflects the student experience, program offerings and value proposition. 

●​ Maintain strong marketing systems, documentation and processes that support team 
efficiency, scalability and long-term growth. 

●​ Stay informed on emerging marketing trends, tools and best practices, thoughtfully 
bringing new approaches and ideas to the team. 

 



●​ Uphold our no AI writing standard. This role requires genuine human storytelling. AI can 
be used as a support tool only. 

 

Creative Marketing (30%) 

●​ Lead the development and execution of creative marketing initiatives that strengthen the 
brand presence, storytelling and visual identity of Summer Springboard, as well as other 
Terra Education where applicable, brands across channels. 

●​ Own creative projects from concept through completion, including campaign ideation, 
messaging direction, content development and final delivery in partnership with the 
Senior Copywriter, Media Producer and other stakeholders. 

●​ Create compelling marketing assets and campaign concepts that support student 
recruitment, engagement, brand awareness and enrollment goals. 

●​ Support the production of key brand materials, including the development of our catalog, 
program infosheets, website pages and other high-visibility marketing collateral. 

●​ Translate student experiences, program outcomes and organizational priorities into 
authentic, engaging stories that resonate with prospective students and families. 

●​ Ensure all creative work reflects our brand standards, mission and commitment to 
genuine human storytelling, using AI as a support tool rather than a substitute for original 
writing and creative thinking. 

●​ Manage multiple creative initiatives simultaneously, balancing strategic impact, attention 
to detail and deadlines. 

 

Special Marketing Projects (20%) 

●​ Support strategic marketing initiatives that extend beyond Summer Springboard, 
contributing to Terra Education’s broader growth goals and new business opportunities. 

●​ Partner with internal/external stakeholders to develop compelling marketing materials, 
positioning and storytelling for emerging programs, partnerships and strategic initiatives. 

●​ Adapt quickly to new projects and ambiguous opportunities, helping establish marketing 
approaches, processes and creative solutions from the ground up. 

●​ Bring a strategic mindset to special projects by understanding the audience, goals and 
desired outcomes, while delivering polished, effective marketing materials. 

 

Additional Scope (10%) 

●​ Serve as a collaborative and flexible member of the Terra Education Marketing Team, 
working closely with colleagues across content, events, admissions, programs and 
leadership. 



●​ Partner with the Event & Content Marketing Coordinator to support the promotion and 
success of key events and engagement initiatives. 

●​ Collaborate with the Senior Copywriter to ensure creative work maintains a cohesive 
brand voice and high standard of storytelling. 

●​ Work with the Executive Director of Marketing and Marketing Leads to align priorities, 
manage capacity and support evolving team needs throughout the year. 

●​ Step in to support high-priority marketing initiatives and projects outside of the typical 
scope of the role, particularly during non-peak enrollment periods. 

●​ Take part in a full two-week program on campus each summer to learn the ins and outs 
of our programs. 

 

 

Qualifications 
●​ 4+ years of marketing experience (agency or in-house) or equivalent experience. 
●​ Bachelor’s degree in a relevant field. 
●​ Strong writing skills. Able to craft engaging, accurate and audience-specific content 

without an overreliance on AI tools. 
●​ Outgoing, self-starting personality with ability to navigate various departmental priorities. 
●​ Highly organized and deadline-driven. Able to juggle multiple priorities. 
●​ Comfortable working both independently and as part of a remote team. 
●​ Strong creative and practical marketing portfolio. 
●​ Willingness to tackle tasks that are both creative and noncreative when called upon. 
●​ No big egos. We’re a collaborative team and are looking for a true team player.​

 

Preferred but not required: 

●​ Experience working in marketing for summer programs or experiential education. 
●​ Familiarity with WordPress, Salesforce and/or other marketing and CRM platforms. 
●​ Intermediate or better experience with Adobe InDesign and Adobe Photoshop desired. 
●​ Home location in California, New York or New England (close to our biggest program 

locations) is a plus, though we will definitely consider candidates from elsewhere. 

 

What We Offer 
●​ Competitive salary (based on experience, skills and home location). 
●​ Excellent benefits including health, dental and a generous paid time off package. 
●​ Fully remote work environment, with limited required travel and flexible scheduling. 



●​ A mission-driven team culture focused on student development and global impact.​
 

 

How to Apply 
Please submit: 

1.​ A resume. 
2.​ A cover letter that highlights your creative marketing ability and interest in the scope of 

this role as outlined in this job description. 
3.​ Two marketing samples: one that showcases your writing ability and one that 

underscores your understanding of marketing data, research or other practical insights.​
 

Send applications to brett@terraeducation.com with the subject line: Marketing Specialist – 
[Your Name]. 
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